
The Construction Source, brought to you by

Kingsley Media Corp., stands as a prominent

national publication with a readership of

145,000 across Canada. We’re enthusiastic

about sharing the compelling narratives of

both industry stalwarts  and up-and-coming

brands alike. Our mission is to delve into their

rich histories, uncover the keys to their

success, and explore the vital relationships

that underpin their achievements.

Our advertisers arrive with a clear purpose in

mind. They bring well-defined media

strategies and recognize that delivering their

messages to the right audience is integral to

their sustained prosperity.

The Construct ion Source offers  you a prime

platform to spotlight your product and

service offerings . Our audience comprises

key decision-makers and professionals

wielding significant  purchasing influence

within the construction and development

sector. When you advertise with us, you seize

the opportunity to connect directly with this

highly targeted demographic, ensuring your

message reaches those who matter most to

your business.
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With a steadily growing readership
of over 145,000 subscribers
nationwide, The Construction
Source is poised for remarkable
expansion year after year. Our
trajectory indicates that we are well
on track to surpass 200,000
subscribers by 2025.

READERS IN
CONSTRUCTION &
DEVELOPMENT

145,000

CEO / Managing Director (32%)

Business Development (21%)

Procurement (19%)

Executive Management (14%)

Mid Management (9%)

Others (5%)

BC (24%) (34,800)

Alberta (21%) (30,450)

Manitoba (12%) (17,400)

Quebec and Maritimes (8%) (11,600)

Saskatchewan (6%) (8,700)

Ontario (29%) (42,050)


